PROSPECTUS

A GENDER AND MEDIA LITERACY LINKED TO THE SIXTEEN DAYS  
2 October to 10 December 2008
SYNOPSIS

This prospectus is for a short training course on media literacy (the ability to be critical about what we see, hear and read) that is being conducted by Gender Links (GL). Taking place before and during the Sixteen Days of Activism on Gender Violence in November/December, the course will culminate in special projects and a campaign to be implemented during this period. 

The objective of this project is to develop a culture of critical media consumption among different target groups in South Africa. The tool kit draws from research and training material developed over a number of years on gender and the Southern African media. Sikhonzile Ndlovu will be responsible for the coordination of the training course that will be facilitated by GL staff, partner organizations and other media practitioners. 
The media literacy training programme, supported by DANIDA, is one of the activities of the Gender and Media Diversity Centre (GMDC) which seeks to promote dialogue and debate on topical issues around gender and the media. 

This is the third time that Gender Links is offering this course to members of the public, but the first time that the course is coinciding with the Sixteen Days of Activism from 25 November (International Day of No Violence Against Women) to 10 December (Human Rights Day. The period provides an opportunity to  apply the learning in the course, including through monitoring the media; taking up complaints; writing opinion pieces; participating in media debates; designing campaigns; running cyber dialogues in communities; developing E newsletters and many other creative possibilities that advance gender justice.  

Final projects will be documented and displayed at the final graduation on 10 December, and housed in the GMDC that has as one of its aim developing a critical citizenry that is able to engage with the media. 
APPROACH  
The kit consists of a binder, “core” exercises and notes. The modules allow for maximum participation and creativity on the part of learners, as well as adaptation to local circumstances. The binder format allows participants, at whatever level or in whichever location, to add to the basic texts their own collection of material based on the numerous exercises and assignments. The materials also take account the Outcomes Based approach to Education (OBE) and discussions have been initiated with the Ministry of Education on incorporating these materials into media education as part of a civic education curriculum being developed for implementation in South Africa in 2010.
KEY PRINCIPLES
The course is guided by the following principles:
· Applied learning; linking skills to the every day consumption of media products.

· Peer learning, that is providing a platform for the rich knowledge of each participant to be shared; supported by a team of experienced resource persons.

· Practical tools 
KEY AREAS

The course covers the following key areas (and the intersections between all three):

· Defining key concepts 

· Monitoring and Evaluation of media

· Becoming an active citizen- finding your voice

SEQUENCE
The ten modules of the course are staggered over an 11 week period and graduation will be held on the 10th of December.
LEARNING TO BE GAINED

	SKILLS
	KNOWLEDGE
	ATTITUDES

	Critical Skills
	Monitoring and evaluation  with Gender analysis of media
	Analytical- how to watch the watchdogs 

	Contextual Knowledge
	To be able to make judgments about whether what we see, read, or hear is correct
	Perceptiveness- a new way of seeing

	Wider viewing experience
	Increasing awareness of media mediums that are accessible 


	Information is power 

	Opportunities for creative activities
	Information and tools on how engage with media and even create own media.   
	Assertiveness- taking action and becoming active


WHO IS ELIGIBLE

The course is ideal for individuals who work regularly with communications and would like to explore the gender dimensions of this; as well as any members of the public who want to become “media literate.” There is a minimum requirement of Standard 7/Grade 9 education. The facilitators will do their best to ensure that all those interested can be accommodated, while ensuring individual attention and quality learning.  

TIME IMPLICATIONS 

The course consists of ten modules, a total of 36 hours from 2 October to 10 December. These include seven two hour sessions (17.00 to 19.00) on Thursday each week as specified in the course outline; one Saturday (8 November); 10 hours during the Sixteen Days from 25 November to 10 December and the final graduation 18.00-20.00 on Wednesday 10 December.  See attached prospectus for details. 
WHAT WILL BE REQUIRED
Participants will be required to:

· Do background reading for each module and assignments.

· Attend at least eight out of the eleven sessions of the course that runs from 2 October to 10 December 2008 (see course outline). 

· Complete all individual assignments and contribute to group assignments.

· Present one major project on Graduation day. 

OUTPUTS

Participants will be able to engage and view media with a different eye through the practical tools gained:

· Monitoring skills: quantitative and qualitative

· IT for media advocacy skills: e.g. excel spreadsheets, publisher and the internet

· Writing skills:

· Interacting with the media through giving feedback:

· Engaging with regulatory authorities.

ACCREDITATION
A Certificate of Participation will be awarded by Gender Links upon successful completion of the course. 

DEADLINE FOR EXPRESSIONS OF INTEREST
The deadline for expressions of interest was Monday, 22 September 2008. Please phone Sikhonzile Ndlovu on 011 622 2877 for more information.    
MEDIA LITERACY COURSE LINKED TO THE SIXTEEN DAYS OF ACTIVISM 2008 COURSE OUTLINE

	MODULE
	TIMEFRAME& (FACILI-TATOR)
	OBJECTIVES
	CONTENTS
	OUTPUTS & OUTCOMES
	ASSIGNMENTS

	ONE:  WHAT IS MEDIA LITERACY?


	Thursday
2 October
17.00-19.00
Colleen Lowe Morna 
2 hrs
	· To introduce the tool kit and how to use it. 

· To discuss and define “media literacy” and why this is important for a participatory democracy. 

· To introduce the concept of critical media consumption
	· Media Literacy

· We see things differently
· How news is made

· How the media sometimes gets it wrong


	· Understand the concept of “media literacy”

· Identify in 3 or more media products the perspectives, sources, and voices that are visible and invisible

· Understanding how news is constructed and whose influences are brought to bear.


	· Review what is meant by “media literacy” and its relationship to democracy and citizenship.

· Complete basic monitoring- count the voices of men and women that are present in a minimum of three media products.

	TWO: WHERE ARE WOMEN AND MEN IN THE NEWS AND WHAT THE MEDIA SAYS ABOUT THEM 
	9 October 

17:00-19:00
Loveness??

2 hrs 

	· To acquire skills to become “gender literate” through discussing the roles that are assigned to women and men in society.

· To understand how these reflect in the making of news; and why this makes a difference.

· To discuss messages conveyed by the way that women and men are presented in the media.
· To understand and become critical of the “gender-blindness” present in the media
	· Sex and Gender

· Sex and Gender roles

· Missing in action

· Women and men in Southern Africa

· How the media “hides” women.
· Women are not heard even when they are there.
· Men are the authoritative sources, even on HIV and AIDS.
· Gender stereotyping in media.

· Blatant stereotypes

· Subtle stereotypes
· Gender aware

· Gender blind
	· Understanding the difference between “sex” and “gender” and identifying societal conceptions of women and men and how this is affected in the media.

· What messages are conveyed about the roles of women and men in society through media?
· Understanding the concept of “gender-blindness”.

· Identify gender stereotypes in media

· How to challenge gender stereotypes


	· Bring various examples of women and men being portrayed in a stereotypical manner in media products. 

· Bring a newspaper article as evidence of gender stereotyping 



	THREE: VISUAL LITERACY
	16 October
17:00-19:00
T. Davies

2 hrs 


	· To be able to read meanings into things we see - “visual literacy”. 

· To become critical of how visual media has adopted “globalised” norms and standards of beauty. 
	· What we see

· What we see, what it means

· Globalisation

· What is beauty? 
	· Compiled a portfolio of popular images

· Ability to read meaning into these images
	· Bring your favourite photograph for the discussion

	FOUR: COUNTING THAT VOICES COUNT
	23 October

17:00-19:00
S. Ndlovu
2 hrs 

	· To learn quantitative and qualitative monitoring skills.

· To equip participants with the ability to give feedback about the media through contributing to GL’s Virtual Resource Centre (VRC) and Gender Media Diversity Centre to promote dialogue and debate.
	· Different types of monitoring

· Quantitative and Qualitative monitoring

· Which media to monitor

· How often to monitor the media

· How to do the monitoring

· What to monitor

· What to look for

· Guidelines for writing up case studies for the VRC


	· Media monitoring skills:
- quantitative (i.e. counting)

- qualitative (i.e. use of language)

· Monitoring an: event, specific theme, or specific genre


	· Conduct two week monitoring exercise of a specific newspaper


	
	
	· 
	
	· Contribute to VRC


	· Choose three case studies and write them up in VRC format

	FIVE: WHAT DO YOU AND I WANT?


	30 October
17:00-19:00
2 hrs 

	· To understand audience preferences. 

· To understand and analyse the consumers wants and needs from media through the use of audience research. 

· To deepen the appreciation for diverse representation in the media.
	· How audiences respond to what they see, read and hear

· GMAS Questionnaire

· How audiences view representation and portrayal of men and women in the media

· Sexual images in the news

· Food for thought: Sexuality and advertising

· What audiences want more and less of

· Diversity


	· Finding out what the public wants—audience research

· How to compile results on Excel spreadsheet

· Analyse results (disaggregate based on gender)—what do audiences what to see/read/hear from media
	· Monitor radio talk show and give feedback

· Continue monitoring exercise from previous week

	SIX: MAKING YOUR VOICE COUNT


	6 November
17:00-19:00

Debbie Walters
2 hrs 
	· To develop skills for engaging clearly with the media.  

· Using a network like the GL Opinion and Commentary Service to share opinions and views on topics discussed in media
	· Radio talk shows

· Comments on language


	· Skills to talk on radio, write a letter to newspaper, write an opinion piece


	· Call in radio talk show OR

· Write letter to the press OR

· Write your own opinion piece

	SEVEN: MAKING YOUR OWN MEDIA AND PLANNING YOUR SIXTEEN DAY CAMPAIGN
	Saturday

8 November 
9:00- 16:00
C. Lowe-Morna and F. Sibanda

8 hrs 
	· To provide an overview of the Sixteen Day Campaign

· To introduce participants to ways in which they can continue to make their voices heard by making their own media

· To use tools (Publisher, the Internet) that they can access to create their own media 

· To access and use Cyber Dialogues. 
· Get participants to think seriously about their final projects
 
	· When would you choose to make you own media?

· Publisher: a great tool!

· The Internet- an even more fantastic tool

· Action alert

· Petitions

· Joining a listserv

· Creating a listserv

· Yahoo! Groups

· Cyber Dialogues


	· Create own media: 

· IT skills: create flyer, newsletter, petition etc on Publisher

· Join a listserv or mailing list on the Internet

· Access and contribute to GEMSA Cyber Dialogues
	· Join a list serve or yahoo group that is relevant to an issue you are taking up

· Create Action Alert

· Develop campaign material

	EIGHT: TAKING THE MEDIA TO TASK
	13 November 
17:00-19:00
2 hrs 


	· Introduce the 16 days campaign

· To understand the laws and ethical codes of practice for media 

· To develop skills for engaging with media regulatory authorities.
	· Domestic violence Act

· Sexual offenses Act

· CEDAW

· Media law and regulatory authorities

· Gender in media laws and codes

· Gender and Ethics

· Media regulation

· Limitations of media laws and regulatory bodies
	· Locate regulatory authorities (internal and external) that oversee and guide the media 

· Guidelines for devising a  strategy of how to take up a case
	· Write an opinion or commentary piece on Media’s coverage of violence against women and children

· Monitor media’s sourcing in gender violence stories

· Media’s portrayal of victims/survivors of gender violence 
· Think of any other campaign or cause you would like to give voice 
· Taking up a case with media authorities.

	NINE:   MAKING THE MEDIA WORK FOR YOU
	20 November
17:00-19:00
2 hrs 

	· To deepen the relationship between ourselves and media;

· To learn how to make ourselves and issues newsworthy and to turn situations of conflict to our advantage, becoming “media-wise.” 


	· Making peace

· Building relationships

· Media strategy

· Writing a press release


	· How to make our issues “newsworthy;” how to work with media to further a cause

· Devise strategy for working with media on a particular issue: Media Action Plan

· Write a press release

· How to organise a media briefing/event
	· Continue the energy and spread the message about gender and media literacy to make our voices count and watch the watchdogs!

	TEN: CAMPAIGN AND SPECIAL PROJECTS 
	25 November

- 10 December
10 hrs  
	· To run special projects during the Sixteen Days of Activism that together constitute a targeted and coordinated campaign
	· To be determined by each participant 
	· At least one project implemented and documented by each participant 
	· Special project and plan for documenting this. 

	GMDC 

SEMINAR- MEDIA LITERACY GRADUATION
	10 December

18:00-20:00
2 hrs  
	To show case outputs of the Media Literacy training; reflect on the outcomes and award certificates. 
	· Project presentations. 
	· All outputs from the training. 
	

	TOTAL 
	36 hrs 
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