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Executive Summary

The Seychelles Strategic Communications Planning and Capacity Building on the National Strategy on Domestic Violence workshop was part of a series of ongoing National Action Plan workshops across the SADC region. Participants were drawn from different sectors in Seychelles. 

Attached at Annex A is a draft National Action Plan for National Strategy on Domestic Violence and at Annex B the detailed action plan. A list of participants to the National Action Plan workshop convened by the Ministry of Gender and Youth, Sports and Recreation; UNFPA and Gender Links is attached at Annex C.  

Representatives from the following sectors attended 

· Government, especially departments directly responsible for the delivery of services to survivors of gender violence, such as the Ministry of Health, the Attorney General’s office, and the police.

· Non-Governmental and faith-based organizations working in the gender-based and domestic violence, and child welfare sectors.

· GEM PLUS individuals and institutional members, and local media.

The workshop developed a communication strategy for the national strategy on domestic violence. It also planned a campaign for the 16 Days of Activism in 2008, with an organizing Committee and assigned responsibilities. The group was unable to calculate a budget as none of the participants had experience in costing communication material, with the exception of the Gender Secretariat. The stories of survivors galvanized the group’s strong commitment to achieve its vision of a country where homes are peaceful, loving and safe.

The workshop was facilitated by Mercedes Sayagues, a South Africa-based journalist and media trainer who specializes in gender and AIDS issues, with Sharon Thelemaque, of GEM Plus in Seychelles, as co-facilitator.

GEM PLUS and Gender Links organized the workshop in collaboration with the Gender Secretariat in the Ministry of Health and Social Development.

Objectives

· To develop a targeted communication campaign based on the National Strategy on Domestic Violence.
· Use the 16 Days of Activism Campaign to leverage the strategy to end domestic violence. 

· Build skills for the implementation of the strategic communications plan.
Priority Actions for strategic objectives

 To strengthen and synthesise activities of multiple stakeholders for an integrated and efficient response to domestic violence
· Educate the public to understand the extent, causes and consequences of domestic violence in Seychelles
· Popularising legislation and structures that address gender violence and domestic violence in particular
· Sensitise judiciary, legal agencies and law enforcements about legislative changes
· Raise awareness on rehabilitation of known perpetrators
· Rehabilitation of victims of violence
· Raise awareness on the link between intimate partners and child abuse
Background

Seychelles is party to the African Union Protocol on the Rights of Women in Africa (2003), a supplementary Protocol to the African Charter on Human and People’s Rights (1981), and to other regional and international instruments that address the issue of gender based violence, including the Convention on the Elimination of All Forms of Discrimination Against Women (CEDAW) and its Optional Protocol, the Convention on the Rights of the Child, the Southern African Development Community (SADC) Declaration on Gender and Development and its Addendum on the Prevention and Eradication of Violence Against Children and Women

In recent years, statistics in Seychelles show a rise in the number of cases of domestic violence reported. In 2006, the Family Tribunal registered 172 cases of spousal violence, 95% of which were registered by women. In 2007 this grew to 226 cases, indicating a 31% increase in one year.

The number of cases of domestic violence reported to the police has more than doubled in the last six years.  The number of cases reported by men grew from 8 to 18 in 2007, suggesting either an increase in violence against men and/or changing attitudes towards gender violence, and more willingness of men to come forward and seek help, according to the Gender Secretariat, of the Ministry of Health and Social Development.

Early research findings from a national survey by the Gender Secretariat shows that domestic violence affects both men and women, although the meaning and consequence of violence has a substantial qualitative difference for women than men. 

Some findings from the survey:

- 11% of women have been raped by an intimate partner

-  42% of women and 36% of men have experienced emotional abuse by an intimate partner

- 27% of women and 23% of men have experienced moderate physical violence

- 28% of women and 26% of men experienced severe physical violence

Physical violence has more severe consequences for women than men

· 33% of women suffered from aches and pains as a consequence of the abuse, compared to 16% of men

· 17% of women reported bruises to the face, compared to 6% of men

· 8 women reported having contracted HIV due to the abuse

· 21 women reported becoming pregnant after being raped by an intimate partner

Among those surveyed who had sought outside help:

- 44% of women ad 32% of men sought help for depression

- 28% of women and 26% of men sought help for aches and pain

The survey also found that, although most people have witnessed incidents of domestic violence, they do not intervene because they see it as a private matter. Most victims hide the abuse to agencies, family and friends. The reasons given were low expectation of the outcome and love for the abusive partner.

“The number of reported cases is just the tip of the iceberg.” 

Gender Secretariat

In this context, the Ministry of Health and Social Development developed in 2007 a national strategy that responds to the needs of those affected by domestic violence and also advocates for change in gender relations. The national strategy was adopted by Cabinet in early 2008.

Since communication is critical to the success of any advocacy campaign, this workshop was organized to provide stakeholders with a framework for a 365-day campaign to end domestic violence.

Opening: Ms. Telemaque welcomed the group and presented the National Strategy on Domestic Violence and the workshop objectives. An icebreaker for the introduction of participants followed.

Closing: The Principal Secretary of the Ministry of Ministry of Health and Social Development, Ms. Anne Lafortune, closed the workshop and gave participants their certificates.

Media coverage: The Seychelles Broadcasting Corporation (SBC) and Rising Sun daily newspaper covered the workshop

Key issues raised 

Session One: Strategic communications on gender violence around the 16 Days of Activism

Many participants found that a positive branding creates more interest and good will among media and general public: 16 days of Peace or 16 days for Life, instead of 16 Days of Activism against Violence. In a conservative society like the Seychelles, shock tactics may generate a backlash and resistance to change.
Advantages and disadvantages of a communication strategy in Seychelles

Advantages

· The small size of the population (85,000) 
· Fairly homogenous culture and language
· Adequate service delivery and trust in government offices
· Functioning schools and health systems
· Active community groups (churches, schools, NGOs)
Disadvantages
· People scattered in three main islands
· Lack of coordination among service providers, slow pace of service delivery, bureaucracy
· The small population fuels stigma and gossip
· English, French and Creole spoken - higher production costs for information material
· Faiths are not organized in a Council of Churches
· Most difficult to reach are Pentecostals, born-again Christians and Muslims
· Recent devaluation of the rupee resulted in trimmed national budget, resource constraints
· Classified as middle-income country, not a priority for donors
· National Gender Steering Committee is not operational

Comments

Until recently, the National Gender Steering Committee undertook many coordinating activities. This Committee is no longer operational, for a number of reasons, but it will be redefined, perhaps as a Working Group on gender, by the end of 2008, said the Gender Secretariat.

Shelter

The discussion on the pros and cons of setting up a shelter or temporary accommodation for abused women and their children has been going on in the country for 20 years. The argument against it says that in such a small island (Mahe population is about 70,000) there are no secrets, so abusers could easily find out the location of the shelter and threaten its residents, their could not be ensured, and the residents could be stigmatized. 

“Let’s be pragmatic, the shelter is not going to happen, it is not a priority for government in these times of resource constraints, so let us concentrate on practical issues”, said one participant.

However, the Gender Secretariat pointed out that progress had finally been made regarding this long debated issue, decision makers had agreed on the need for a shelter despite the problems with implementation and the proposal had been approved by Cabinet as part of the National Strategy on Domestic Violence,

Lobbying

It was noted that in 2005, the Gender Secretariat successfully lobbied government to increase the amount of money in the budget for gender from SR20,000 to SR200,000. This has subsequently been reduced in the new budget, hence fresh lobbying is needed.

The group discussed the composition of a LOBBYING DREAM TEAM: it should include representatives of the Gender Secretariat, criminal justice and legal system, GEM PLUS, FBOs, and one survivor.

Session two: Case studies on Communicating for social change

GEM PLUS

Since its inception in 2002, GEM PLUS has carried out many activities against gender-based violence, ranging from media training and media research to raising awareness with the police force. During the 16 Days of 2007, its most successful activities were encouraging the production of and participating in radio programmes that focused on domestic and gender based violence, and sensitization workshops for police. 

Placing and generating articles and features in the daily newspaper also worked well. So did a visit to the country’s prison, where GEM PLUS members talked with women offenders. 

What did not work was to persuade TV presenters to wear the commemorative red and white ribbons whilst reading the news all through the 16 Days, and cyber dialogues, because as it is costly to rent out a computer room with internet costly.

A help line for sexual harassment was launched but because only three callers enquired about it, no valid data were collected.

In the process, GEM PLUS members have acquired skills, knowledge and experience. They reached out to survivors and persuaded some to speak out, for example, in the workshops for police. 

Gender Secretariat 
The Gender secretariat commemorated the 16 Days Campaign of 2007, on the theme Demanding Implementation, Challenging Obstacles: end violence against women, with two activities:
A. Validation workshop for the National Strategy on Domestic Violence; 

B. National public education campaign on Domestic Violence.

A. This was identified as an opportune time to advocate the need for a National Strategy on Domestic Violence and gain the critical support of stakeholders and partners. The Validation Workshop brought together over 50 participants from key stakeholders to examine and improve the draft document. Following the workshop, the validated National Strategy was presented to Cabinet and was approved without reservation at the beginning of 2008.

B. The National Public Education Campaign on Domestic Violence targeted the service providers with leaflets and the general public with TV spots and banners.

- The Gender Secretariat designed and printed 2000 flyers with information, statistics and contact information on domestic violence. The content challenged the social attitudes that lead to domestic violence, highlighted its detrimental consequences and advertised the contacts of the main service providers.

The leaflets were distributed to 60 offices across the three main islands, including all Police Stations, Hospitals, Health Clinics, District Administrators Offices, Family Tribunal, the Youth Health Centre, PUC and LUNGOS. A brief explanation was given to staff regarding the appropriate display and access of flyers, as well as sensitization on gender based violence. The leaflets were so popular amongst service providers and clients, that the Principal Officer’s office requested the Secretariat to reprint them in Creole.

- TV spots are an effective medium for public education campaigns. The Gender Secretariat produced 4 separate TV spots, featuring four prominent individuals speaking out against gender-based violence. These individuals were chosen according to strict criteria to ensure credibility and representativity across a broad spectrum (gender, ethnicity, married status, individual capacities and age) for maximum absorption of the campaign message:

· Mr. Gerard Waye-Hive, Commissioner of Police

· Ms. Christine Benoit, first Anglican female priest

· Ms. Michelle Marengo, singer

· Mr. Dave Sinon, singer
The spots were aired several times every day by SBC throughout the 16 Days Campaign and received positive feedback on how the TV spots contributed to breaking the silence on domestic violence though the use of positive role models and affirming the zero tolerance message from government.
- Five banners were displayed on strategic locations on Mahé, Praslin and La Digue islands throughout the 16 Days Campaign. 

National Council for Children
The National Council for Children implemented a media campaign on children and domestic violence with several activities. The Council found that children may suffer psychological fear, physical beatings directed at them or when they tried to stop parents from fighting. Risk factors included living with stepparents and alcohol abuse among parents.

“Domestic violence happens when men drink baka (a cheap local brew) as well as whisky.” Jean Claude Matombe, National Council for Children

The Council produced three TV spots. In one, a man was kicking in a door while a woman and child cowered, and the woman said: “Here comes the pig”. The second had only voices: a drunken man coming home, man and woman fighting, a scared little boy whimpering. In the third, a 15-year-old girl hangs out by a river, throwing stones into the water. She says she has lost the will to either go to school or home because her parents fight too much.

A poster with the slogan “It should not hurt to be a child” was also produced. The message was intended to help children speak out on the abuse, since it was found that children were confused on whether to tell or not to tell.

Another strategy was to target parents through workshops on child protection held at schools. Under the slogan “Be a father, be there”, a few fathers associations were launched and are active, working with schools, for example, promoting men’s participation at school assemblies and other activities.

A poster with the slogan “It should not hurt to be a child” was also produced. The message was intended to help children speak out on the abuse, since it was found that children were confused on to tell or not to tell.

Another strategy was to target parents through workshops on child protection held at schools. Under the slogan “Be a father, be there”, a few fathers associations were launched at schools

The evaluation of these activities found that the first TV spot was criticized by some for portraying violence and using inappropriate language, i.e. here comes the pig. The posters should have used Creole instead of English. Among the lessons learned:
· Every partner should discuss the messages and agree to them.
· Know your target group.
· Use different strategies for different segments of the public
· Work out a budget.
· Design indicators, monitor and evaluate.

National AIDS Programme 
The National AIDS Programme has been offering free anti-retroviral treatment since 2002, and prevention of mother to child transmission (PMTCP) through routine testing at all antenatal clinics, under the opt-out system. Acceptance of the test among pregnant women is practically universal. Between 2002 and 2007, 32 pregnant women tested HIV+, of whom 22 were new cases and 10 had already been identified. Before 2002, 15 HIV+ children have been identified.

Post-exposure prophylaxis (PEP) is provided free at hospitals. The police routinely refer rape survivors to the hospital for PEP.

To date, the Seychelles has registered 342 HIV+ people; among these are 136 cases of AIDS. The main mode of transmission is heterosexual, with 25 per cent being through male-to-male sex. Overall seroprevalence is around one per cent. 

CARE 
CARE (Campaign for Awareness, Resilience and Empowerment against Substance Abuse) has mounted several media and awareness campaigns in its 15 years of existence.

CARE youth clubs in schools and sports build the Resilience component, providing information and a counseling service. One strategy that works for CARE is to use government structures, such as local community centres, and partner with the District Administrators.

Its first slogan was: “Just Say No”. The slogan was found wanting: if kids say not drugs, what do they say yes to? It was not empowering. After a year, a new slogan kicked in: “There are better things to do than drugs”. This was supported by promoting hobbies, sports, and exercise through Fitness Extravaganzas, T-shirts, and a song competition.

The third campaign used the slogan:” No thanks, I am OK”. This helps youth develop refusal skills and assertiveness (I don’t need your drugs, I am fine).

Another campaign focused on marijuana: “Cannabis is a drug”.  Surveys had found that many teenagers thought marijuana was not a drug. The tools used were school debates and quizzes. CARE decided against T-shirts with the slogan because of the abundance of pro-marijuana T-shirts worn by youth and the Rastafarian community. An anti-marijuana T-shirt might generate negative feelings or confused messaging.

In 2007, the campaign used TV and radio spots that mixed drama (with young actors) and messages. Drama worked better in radio than on TV. The reaction of the public was mixed: some said the drama watered down the messages. Some could not separate the actors they knew from the roles they played on TV. CARE received phone calls complaining that such and such actor was not a good role model in his personal life because he used drugs or alcohol.

This year, CARE negotiated with the cell phone companies to send for free an SMS against drug use in June (Drug Awareness month) and is exploring ways to use the social networking websites popular among youth to post messages against drugs.

Its new TV spot that just started showing on SBC says: “Heroin is dangerous. Don’t anyone fool you”. It is targeted at parents, guardians, and relatives, to teach them to identify symptoms of addiction and seek help.

In the first years of work, CARE worked intuitively. As the organization grew, its approach became more sophisticated. It started using situation analysis, focus groups, and other social marketing tools. Its main weakness is the poor monitoring of its campaigns.
Discussion points based on the case study presentations

The group discussed the advantage of using Creole as a language for social change messages in most settings, although using English is also useful in many cases, i.e., information for government service providers. 

Using both English and Creole is the best solution but makes communication more expensive. In 2006, the Gender Secretariat printed 2000 leaflets on domestic violence in English but did not have enough money to print them also in Creole. After popular demand, it will print more leaflets in Creole this year around the 16 Days.

Some in the group advocated creating new structures and training full-time counsellors to deal with domestic violence. Others argued that it would be more efficient and realistic to piggyback on existing services (Family Tribunal, Probation services, school counsellors). 

For the counselling and rehabilitation of abusers, one problem is that a recent re-structuring transferred all psychologists at the Ministry of Social Affairs to the National Council for Children where, by mandate, they cannot deal with people over 

18. One solution is for the NGO Alliance for Solidarity with the Family, which trains counsellors, to train them on counselling abusers (see recommendations)

The Gender Secretariat explained that it will be undertaking a situational analysis of who is doing what, where, and who has a mandate. This information will help shore up best practices, develop operational guidelines and better coordinate the response. One goal is to fast track the legal system for domestic violence cases and to change the law to incorporate domestic violence as a figure, different from assault.

Session three: I-stories by Gender violence survivors

The four survivors embodied a variety of situations and socio-economic backgrounds. An elderly woman of modest means had been abused physically for many years by her drunken husband and son. In one incident, the husband poured boiling water on her. Her grown-up alcoholic son also started seriously abusing her. Fed up, she went to the police, and the son was jailed for two years.

Another woman, of more means, had repeatedly given her husband money to buy a taxi, set up a shop, and pay his gambling debts. He squandered the money, hit her repeatedly and verbally abused their four children.

A foreign woman married for 16 years to a Seychellois is embroiled in a messy divorce, fighting over the family home. She reported that her husband had become physically aggressive. In this case, the divorce order has gone through but the division of marital property and access to the children has not. Thus, in spite of having a protection order against him, he comes to the house and threatens her.

A man in his fifties who works as a security guard told of years of verbal, emotional and physical abuse from his wife, who drank heavily, was unfaithful, and insulted and punched him. Once she threatened him with a knife. He endured as much as he could and finally divorced her.

A man in his fifties who works as a security guard in the Victoria Market told of years of verbal, emotional and physical abuse from his wife. She ran the family business of rearing chickens and pork, was unfaithful, and insulted and punched him. Once she threatened him with a knife. He endured as much as he could, then sought help from the Family Tribunal and finally divorced her two years ago.


“I have little education but my parents taught me values and respect for others.” Abused man
The trainer led a discussion about which institutions had failed or helped them. In all four cases, the police and courts failed, because its staff was either related to or friendly with the abuser, and ignored the complaints of the abused person. The Family Tribunal was found useful and effective, if slow. The church was not mentioned by any. NGOs had helped. Lawyers got a mixed review, and so did family – sometimes relatives recommended the abused person to keep quiet for the sake of the marriage or defended the abuser if they were related. 

The recommendations from this session included:

· To strengthen education on positive parenting, respect for spouses and parents

· To have standard procedures to deal with domestic abuse (contemplated in the new Policy, which aims to streamline and professionalize the handling of such cases now parcelled among several institutions)

· GEM PLUS will write up these I-stories

The survivors recommended:

· To other abused people: Speak out, break the silence. Go to the authorities. Do not take abuse passively.

· To government: The Family Tribunal should be faster, give appointments in weeks, not months, cut the red tape and bureaucracy.

· Police has limitations (cultural, time constraints) to deal with the issue and needs sensitization training.

· Improve the interaction of agencies dealing with children, women, family, divorce, health, etc.

· To NGOs and FBOs: Set up support groups for abused people

Session four: key principles of communication for social change, Gender Links model for prevention of violence

The trainer presented Communication for social change as a process of public and private dialogue through which people define who they are, what they want and how they can get it. The approach moves away from: 

· People as the objects of change, on to people and communities as the agents of their own change. 

· Designating, testing and delivering messages, to supporting dialogue and debate on the key issues of concern. 

· Conveying information from technical experts, to placing that information into the dialogue and debate. 

· Focus on individual behaviours into social norms, policies, cultures and a supportive environment. 

· Persuading people to do something, to negotiating the best way forward in a partnership process.

· Technical experts in outside agencies dominating and guiding the process, to people most affected by the issues playing a central role. 

Five pillars of communication for social change

· Community participation and ownership. 

· Language and cultural relevance. 

· Generation of local content. 

· Use of appropriate technology. 

· Network and convergence. 

The trainer presented the Gender Links model of prevention of violence, with its activities at the individual, family, community and larger society level.

The Gender Links model is premised on the notion that gender violence prevention strategies should include a continuum of activities located at multiple levels:
Individual 
The first level identifies biological and personal history factors that increase the likelihood of becoming a victim or perpetrator of violence - age, education, income, substance use, or history of abuse. 

Family/Household 
The second level includes factors that increase risk because of relationships with peers, intimate partners, and family members. A person's closest social circle - peers, partners and family members- influences their behavior.

Community 
The third level explores the settings, such as schools, workplaces, and neighborhoods, in which social relationships occur and seeks to identify the characteristics of these settings that are associated with becoming victims or perpetrators of violence. 

Societal 
The fourth level looks at the broad societal factors that help create a climate in which violence is encouraged or inhibited. These factors include social and cultural norms. Other large societal factors include the health, economic, educational and social policies that help to maintain economic or social inequalities between groups in society.
Session five: Group work, messaging exercise
See Annex 3 for messaging chart of the three working groups. Some slogans produced in this session:

Love unites, violence divides

Only balloons need a punch.  

Be a friend, give your support

Use your strength in sports, not in fights

Strength is shown in love

Speak out, seek help.

Stop hurting those who love you

Speak out. You are not alone.

One participant, who is herself a survivor of severe domestic violence, commented: “There is too much talk, too little action. When violence strikes, you are so alone. You need support visits.  The abuser also needs help, they need counselling.” 

Session 6: Drafting a communication strategy for gender violence

For this see Annex A Attached
Session 7: Planning for 2008 16 Days of Activism
· A Coordinating Committee led by GEM PLUS, with the participation of institutions represented at the workshop’s final session, was set up.

· The group voted for the slogan “Love unites, violence divides” as this year’s theme. 

· As sub-themes, the group reflected that this year Seychelles celebrates the 15th anniversary of its democratic constitution while the Universal Declaration of Human Rights (1948) has its 60th anniversary. The elimination of gender based violence to be linked to human rights.

· The Gender Secretariat will print 2,000 leaflets in English and 2,00 in Creole for government offices and service providers; organize forums and put up street banners in the islands of Praslin and La Digue (last year its activities concentrated in Mahe island), in order to decentralize activities; rebroadcast the four TV spots against domestic violence of last year (budgetary constraints do not allow to produce new ones), and lobby SBC to give free airtime for the spots once a day before prime time news.

· Media: engage media houses to have one item every day on domestic violence. To this end, GEM PLUS will produce a number of I-stories and articles. Op-ed pieces will be sought from gender activists. Radio journalists who have popular talk shows such as Studio Clinic (SBC 16-17:30, Lucille Adrienne) to hold live debates on the issues.

· Gender Secretariat to lobby SBC to screen a popular commercial movie on domestic violence, such as New Zealand’s Once Were Warriors, The Color Purple, or Tina Turner’s biopic, What’s Love Got to Do with It? 
· Organize a poster competition among schools. These are very popular (one, organized by GEM PLUS last year, got over 1,000 entries) on domestic violence as an infringement on human rights. GEMPLUS and Bahai faith to organize, with Ministry of Education.

· The Anglican Church will tackle the issue in its sermons during the 16 Days, including its weekly service broadcast on radio, in its youth and women groups, church schools, bible studies. They can photocopy fact sheets and information material to distribute in these groups.

· The Catholic Church and Muslim leaders to be lobbied to address the issue.

· The Alliance for Solidarity with the Family will hold awareness workshops in the districts.

· The Ministry of Education to organize school debates on the issue during the Social education classes.

· The Gender Secretariat to lobby the current First Lady to take up the issue and post slogans, information and links on her website.

· The Gender Secretariat and Bahai faith to lobby the former First Lady (who is a Bahai) to speak out on the issue during the 16 days, 

· GEM PLUS will hold a sensitization workshop with 40 police, as it did last year. 

· GEM PLUS to explore with AirTel and Cable cell phone companies sending for free an SMS on the issue.

· Other possibilities: GEM PLUS had researched the possibility of holding cyber dialogues but found it would be too expensive. However, the Gender Secretariat pointed out that some government Youth Centres now have computers and internet and could partner in this effort.

Other recommendations
· Revive the Gender Steering Committee, possibly under another name, because there is a great need for a coordinating instance.

· Lobby UNFPA to fund the training on domestic violence for existing family and school counsellors now trained by the Alliance for Solidarity with the Family.

· Lobby LUNGOS to find a space where support groups can meet

· Fundraise with the Lions and Rotary Clubs to fund production of leaflets

· Schools: on Parent/Teachers Day, on days when parents collect reports, organize awareness/good-parenting sessions, careful not to single out “bad” or risky parents. Teachers and school counsellors to have one-to-one talks in cases where there is risk of abuse.

· Next time a poster is planned, ask a famous local artist to illustrate it, for free.

· At the next Regatta festival and beauty pageant, in August, lobby the runner-ups in beauty contest to mention the issue.

Media strategy for Seychelles broadcasting corporation
The activities outlined below are meant to persuade the national broadcaster Seychelles Broadcasting Corporation to have more and improved coverage of the issue of domestic violence

· Training workshop for reporters (most journalists in the Seychelles have had little or no professional training)

· Organize interesting activities and invite the press well in advance, with phone calls following the invitation or press release.

· Invite a member of the SBC to gender meetings.

· Lobby the SBC editor and its board, through top government officials such as Ministers, MPs and the First Lady.

· Let the editor know that the Mauritius Broadcasting Corporation gives free broadcast space to public service announcements on HIV/AIDS as part of its duty as the public broadcaster, as a hint to do the same. Invite SBC editor to the HIV/AIDS session at the SABA meting in Mauritius later this year.

ANNEX A

Communication Action Plan for National Strategy on Domestic Violence

Strategic Objective 1: To strengthen and synthesize activities of multiple stakeholders for an integrated and efficient response to domestic violence.
	Objective
	Activities
	Targets
	Timeframe
	Who Responsible
	Outputs
	Budget

	Educate the public to understand the extent, causes and consequences of domestic violence in Seychelles
	1. Gender Secretariat to publish new findings of national study.

2. All service providers to publish collected statistics (need to improve data management system).

3. Periodic reports of service providers to be forwarded to Gender Secretariat and published on website (need full approval to publish)
	General Public
	· Advocate need: start now during budget planning for next year.

· Implement Feb 2009: new budget released.

· GS can publish stats on website as soon as launched (by 3rd qtr).
	1. Gender Secretariat.

2. All service providers dealing with domestic violence.

3. Gender Secretariat and all service providers.

Service Providers: Police, Health, Social workers, Family Tribunal, Probation, Education, NGOs, FBOs, AG’s office etc.
	· Periodic reports (quarterly);

· News items; press conference

· Articles for print media;

· Leaflets;

· TV spots;

· Website articles.
	National budget, Gender Secretariat

	Popularising legislation and structures that address gender violence and domestic violence in particular
	Agencies in collaboration with PR/communication units and media publicize new legislative changes and structures, and how this will impact their work.

Sensitisation at different levels:

· Service providers;

· District level;

· Workplace;

· Schools.
	· Service users;

· Community;

· Labour force;

· Teachers;

· Pupils;

· Parents
	As soon as legislative changes enacted and structure launched, scheduled for end 2008. Staff from Attorney General office is working on this.
	· MNAs;

· Attorney General;

· District Administrators;

· Family Tribunal;

· Ombudsman;

· Human Rights Commission


	· Leaflets, TV spots, articles, posters, website, news items, radio and TV series programmes;

· Memos and circulars;

· Sensitisation forums;

· Curriculum and training material.

· Lobby  Group of women MPs
	

	Sensitise judiciary, legal agencies and law enforcements about legislative changes
	Conduct conferences, workshops and develop information packs.
	· Judiciary;

· Lawyers (state and private);

· AG’s office;

· Police;

· Defence;

· Fire-fighters
	As soon as legislative changes enacted and structure launched
	· AG – supported by working group which developed law;

· Ombudsman;

· Bar Association.
	· Conferences;

· Workshops;

· Information packs.
	


Strategic Objective 2: To reduce vulnerability of women and men to domestic violence.

	Objective
	Activities
	Targets
	Timeframe
	Who Responsible
	Outputs
	Budget

	Raise awareness on rehabilitation of known

perpetrators
	- Encourage public debate on this issue

- Disseminate IEC materials on consequences of being an abuser & that domestic violence is against human rights

-Develop messages to deter would be abusers


	Abusers


	Launch with 16 Days 2008


	-Working team on gender

- Relevant NGOs (ASFF)

- Relevant government service providers (Health, Social Affairs, Probation, Mont Royal)

- 

Consultant for Gender Secretariat
	As per the policy: produce guidelines for counsellors and leaflets for families where abuse happens on needed life skills

(eg. dealing with anger, etc.)

Training existing counselors


	

	
	Publicize messages on

anger management, communication and life skills 

- Encourage them to join the campaign and become role models
	
	idem
	Ministry of Education, FBOs, NGOs.
	Guidelines for school counsellors to discuss these issues with parents
	

	Rehabilitation

Victims of Domestic violence


	 - Set up Counselling/ support  group for survivors

- Encourage victims of survivors of gender violence to speak out in order to get help
	Abused people
	2009
	- Government

- FBOs and relevant NGOs (GEMPlus, WASO, NCC,  ASFF)

 -GEM Plus
	- Lobby Lungos for space for support groups, request funding from UNFPA to train counselors

- More women to speak out (Media, campaign.)

 -Production of I stories


	


STRATEGIC OBJECTIVE 3: To reduce impact of domestic violence on children.

	Objective
	Activities
	Targets
	Timeframe
	Who Responsible
	Outputs
	Budget

	Raise awareness on the link between intimate partners and child abuse


	1. Educate the parents on moral  and family values

2. Incorporate anti-violence values in school curriculum from crèche level to post-secondary

3. Promote positive parenting role models


	Public in general, parents.
	1. As soon as possible (November 2008)

2. Start working on it now, to be initiated in January 2009

3. 3 months from now
	1. Faith based organizations, NGO’s, government institutions

2. Ministry of Education (also effort should be made to encourage the FBO to incorporate spiritual education of children)

3. FBO’s, NGOs, Government
	1. Media, brochures, drama, songs,  parenting seminars at schools, school counselors

2. A proper curriculum, guidelines teachers

3. Same as one above.


	National budget 2009 – lobbying needed.




ANNEX B

Framework for developing messages and slogans for the campaign

	Arena for action 
	What needs to be communicated to or by these groups
	Slogan 
	What communication tool should be used

	Individual 

	Abused woman or man 


	You don’t have to suffer alone and silently. There is help for you. Speak out.
	SPEAK OUT. SEEK HELP.
	One-to-one counseling at service providers, radio ads, posters, stickers on buses, taxis.

	Abused child


	No one has the right to hit you. 
	YOU ARE NOT ALONE. TALK ABOUT IT.
	Same + schools

	Abusive men 


	You don’t have the right to be abusive.
	STOP HURTING THOSE WHO LOVE YOU
	Same + posters at shops that sell liquor.

	Family/ Household 

	Mother, father, guardian 


	Positive parenting, values of respect
	SOW LOVE, REAP LOVE
	Parenting instruction at schools during Open Days, when picking up students reports, etc.

	Community 

	Community 


	Reject violence, embrace peaceful means of resolving conflicts
	LOVE UNITES, VIOLENCE DIVIDES
	

	Schools 


	Educate students against domestic violence, where they can find help if abused at home
	ZERO TOLERANCE FOR VIOLENCE
	Social education classes, school counselors

	Religion 


	Spread the word against DV, offer support to the abused
	BE A FRIEND, SHOW YOUR SUPPORT
	Leaflets, sermons, awareness sessions at religious gatherings and groups.

	Sports 


	Strong people don’t abuse
	USE YOUR STRENGTH IN SPORTS, NOT FIGHTS
	Posters and education at school sports, sports clubs.

	Society 

	Political leadership


	Raise awareness, implement change
	TIME TO ACT

SHOW YOU CARE
	Lobby, especially at district level

	Criminal justice 

System


	Facilitate knowledge and correct interpretation of law, esp police officers, Family Tribunal
	ED NOU KON NOU DRWA (Creole)

Help us know our rights
	Find focal points, organize sensitisation workshops

	Media 


	Increase coverage of domestic violence
	TELL IT HOW IT IS
	Training workshops for journalists, awareness sessions for editors

	Culture 


	Be a positive role model to your peers and audience. Incorporate DV in your work: songs, shows.
	SAY IT WITH A SONG

BE MORE LOVING
	Lobby through association of musicians, artists.


ANNEX C

 Participants list 

11-13 June 2008

	
	Name 
	Sex 
	Organization 
	Contact number 
	Email 

	1
	Fatima Brioche
	F
	Ministry of National Development
	284430
	

	2
	Peggy Azemia
	F
	Ministry of Health
	388347
	

	3
	Denise Luther
	F
	Department of Employment
	767244
	

	4
	Dr. Uchenna Uzokwe
	F
	Department of Employment
	722492
	Ucheadauzokwe@yahoo

	5
	Beryl Confaiit
	F
	National Council for Children
	723411
	berylcj@hotmail.com

	6
	Lala Accouche
	F
	Department of YSC
	723460
	

	7
	Christel Marie
	F
	Ministry of Foreign Affairs
	723521
	laccouche@mfa.gov.sc

	8
	Molly Green
	F
	Police
	723259
	

	9
	J-Claude Matombe
	F
	Gem Plus/SAWOP
	322380
	

	10
	Marie Josee Bonne
	F
	National Council for Children
	224930
	matomic@seychelles

	11
	Theresa Micock
	F
	MOHSD
	281852
	marobonne@yahoo.co.uk

	12
	R Dulup
	F
	Legal Affairs
	383052
	teresa.micock@gmail.com

	13
	M-Claire Henriette
	M
	Legal Affairs
	711699
	rjulup@hotmail.com

	14
	Saul Accouche
	F
	Ministry of Education
	283623
	mclaire2005@hotmail.com

	15
	Gylian Mein
	M
	Bahai Community
	266225
	

	16
	Noela Gonthier
	F
	Department of Health
	784257/388268
	chocosey@yahoo.com

	17
	M-Annette Ernesta
	F
	CARE
	324242
	care@seychelles

	18
	Terence Brutus
	F
	CARE
	324242
	care@seychelles

	19
	Diana Renaud
	M
	Gender Secretariat
	571052/281660
	

	20
	Tessa Siu
	F
	Gender Secretariat
	
	

	21
	Abel Ntep
	F
	Gender Secretariat
	571679/281841
	tessasiu@gmail.com

	22
	Patrick Samson
	M
	WASO
	225376/748980
	abelntep@hotmail.com

	23
	Ramona Botshare
	M
	Bahai Community
	522006
	p.samson@seypec.com

	24
	Jude Padayachy
	F
	WASO
	412944
	

	25
	Rosemary Elizabeth
	M
	Bahai Community
	722085
	jude@nsb.gov.sc

	26
	Rev. Christine Benoit
	F
	LUNGOS
	714280/225376
	seyrose@hotmail.com

	27
	Liz
	F
	Anglican Church
	581124/371331
	chrisbbenoit@yahoo.com

	28
	Mrs Antat
	F
	Survivor
	558041
	

	29
	Mrs Kate
	F
	Survivor
	514044
	

	30
	Mr Bonniface
	F
	Survivor
	
	

	31
	Mr Liam Quinn
	M
	Survivor
	
	

	32
	
	M
	Police
	
	


“I have little education but my parents taught me values and respect for others.” Abused man
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